
Help us sell your book. 
 

Because you as the author are often the best judge of who will be 
interested in your book, we want to enlist your help in reaching the 

largest possible audience. Please answer the following questions as 
completely as you can, plus any additional information you believe is 
relevant. This information will help us target the most important markets 

and develop plans for advertising, reviews, direct mail, and other 
publicity.  
 

 
1. TITLE OF BOOK:  

 
 
2. THE HOOK: Summarize one or two main points about your book that 

should be emphasized in all marketing materials.  
 

 
3. PERSONAL DIRECT MAIL: Do you want to send information about 
your book to your personal e-mailing list? If so, we will provide you with 

a PDF format promotional flier, including a list of contributors and table 
of contents as well as the book description and edition information. 
 

 
4. REVIEWS: Please suggest any periodicals, journals, websites, 

listservs, or newspapers to which we should send review copies of your 
books. A good review can have a tremendous impact on sales. We have 
all the big journals in our database. If you suggest an obscure or 

industry specific journal, please provide us with contact information.  
 
 

5. SHOWS: Please suggest professional or scholarly conferences where 
your book might be highlighted in an SAR Press exhibit booth. SAR Press 

attends all the big anthropology conferences (AAA, SAA, SfAA).  
 
 

6. AWARDS: Suggest awards for which you think your book might 
qualify. We will submit your book as deemed appropriate. 

 
 
7. ADVERTISING: Where do you think we should advertise your book?  

 
 
8. LOCAL PUBLICITY: Many universities have press offices, alumni 

magazines, and newsletters to keep their constituents and graduates 
involved. Please provide the name of your current institution and alma 



mater so we can send press releases announcing the publication of your 
book. 

 
 

9. DIRECT MAIL: List professional or scholarly societies or other 
organizations whose membership and mailing lists would target a good 
audience for your book. 

 
 
10. BACK COVER BLURBS: List several people who would be qualified 

to read your book for the purpose of providing pre-publication quotes. 
Include readers whose names will carry some influence with the target 

audiences. Please include contact information (e-mail addresses if 
available). 
 

 
11. SPECIAL: Please attach additional information that might be useful 

in marketing your book. If you have contacts that could be useful in 
selling your book, venues where you might be giving a talk, or anything 
else not covered in the preceding questions, please let us know about it.  

 
 
12. AUTHOR’S INFORMATION: We need your name as it is to appear in 

connection with the book, address, e-mail address, phone number, birth 
year, citizenship, and country of domicile. Please send either a bio or a 

short curriculum vitae. If you have a photograph of yourself that will 
work for promotional purposes, please send it as a jpg file.  
 

 
13. AMAZON AUTHOR’S PAGE: We can create an Amazon Author’s page 
for you as part of our book promotion. Please send a short bio 

appropriate for Amazon along with the promotional photograph asked for 
above.  

Do you want this page established? Yes / No 
 
 

Working together we will enhance sales of your book and ensure the 
target audiences are informed of this new work.  

 
Thank you, 
 

SAR Press 


